One of the aspects that allow businesses to build up their customer base is commercial advertisement. In such context, the message is always taken to the clients directly used social media platforms. It also allows the companies to control the message by deciding whether they want to inform the public on the existence of the company, educate customers on how they should use their products build their identity or portray the weaknesses of their competitors. Television commercial has taken a good percentage of airtime in the modern day. In fact, business ads are the primary source of capital not only to the television but also to the other media platforms. 
Modern televisions have some ads. After two hours, I watched several ads. One of the commercial advertisements that I came across is the one that shows the burger king refusing to allow their customers to buy whoppers but rather sending them to their competitors, MacDonald’s. Personally, I believe that the ad plays a comparison role and aims at bringing out the unique personality of the entity. This format gives the viewer an opportunity to have a taste of the MacDonald’s services on the same product and make a conclusion. The move personalized the brand. It brings out the unique personality of the entire brand. Through the act, consumers will always want to associate themselves with the brand. 
Another ad that caught my eye on its creativity is the amusing beer ad that tries to point out how the word special is usually overused in other cases. It describes using images how the term special has lost meaning. All aspects portrayed come out as lame. It is only the model especial that deserves the term special. The ad is also a unique personality type of ad. it insists on the uniqueness and the special place of the beer. It brings out the difference and proves the unique position of the brand. 
[bookmark: _GoBack]The last ad that I found worth sharing was the VR project. The ad shows the need type of an advertisement. It shows the need of bringing out the past recreational moments among the dementia patients. The ad ascertains the position of the activity and the virtual reality actions in the modern society.  
